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School Library Connection eNewsletter
Frequency
1x/week

Distribution
32,000*

Average Open
Rate, 2017
16%

*As of February 2018. Total distribution fluctuates throughout the year.

Newsletter banner
ad location

Our weekly newsletter highlights fresh editorial
content by leading luminaries in school
librarianship, including essential reading, research
findings, and training videos. Put your brand and
products side-by-side with this week’s hot topics for
school librarians.

Banner

1X

4X

12X

$750

$675

$600

TAKE ADVANTAGE OF OUR DISCOUNTS
Receive one eNewsletter ad free of charge and all
additional eNewsletter spaces at a 50% discount
when you sponsor a School Library Connection
webinar or reserve three or more full-page ads in
our print magazine.

School Library Connection Webinars
Average Total Leads, 2017
698
Average Live Webinar Participants, 2017
261
“School Library Connection offers some of, if not the most
engaged webinars we have sponsored. The tools used
with SLC allows for a conversation between presenters
and attendees, a customized and personalized experience
you don’t commonly get elsewhere. Webinars are also
highly promoted, allowing you to provide your story and
message to a wide variety of interested prospects.”
—OverDrive

School Library Connection’s popular series of
professional development webinars offers an
unparalleled platform for school library lead
generation and engagement with current and
prospective customers. Propose your own
presenter or work with our editorial team to select
a presenter and develop your custom event.
1X

2X

Webinar, Sole
Sponsor

$8,000

$7,500

Webinar, Joint
Sponsors

$3,000/sponsor $2,500/sponsor

WELCOME TO THE SLC COMMUNITY!
First-time webinar sponsors enjoy a 10% discount on
their first webinar.
ADDED INCENTIVE
Webinar sponsors receive one eNewsletter ad free of
charge and a 50% discount on additional eNewsletter
spaces.

Diana Rendina talks makerspaces with hundreds of live attendees.

SLC Magazine

ber 2017

5
12

”I’m Confus
What Is a Paraph ed–
rase?” 38
Reviews 52

August / Septem

IN THIS ISSU
E:

Fake News: A Golden
Opportunity
to Develop Parent
Advocates
Hit the Refresh
Button: Brain
Based Learning
and Neuroscience

Our flagship magazine publishes six times per year in
print, featuring a selection of themed “Spotlight” articles,
nine popular monthly columnists on topics ranging
from technology to reading, and a best-in-class reviews
section, covering children’s and YA lit as well as electronic
resources. Talk to us about your goals to ensure placement
near editorial content most relevant to your audience.

Teaching and Learning
an Age of Misinformat in
ion

1X

3X

6X

Covers
2, 3, and 4

$2,100

$1,890

$1,680

Full Page

$1,750

$1,575

$1,400

2/3 page

$1,400

$1,260

$1,120

Half Page

$1,050

$945

$840

1/3 Page

$875

$787

$700

5,000+ readers per issue
ARTICLE SPONSORSHIPS
Sponsor an article or series of articles on a topic relevant
to your business. Bring your own author or work with
our editorial team to select the perfect one. Pricing by
quotation.

School Library Connection Online
Average Monthly Visitors
4,250
Average Monthly Page Views
7,000
Our free Community Page is brand
new and growing fast. Both SLC
subscribers and friends can find
continually refreshed free articles,
professional development videos,
reviews and more. Put your ads
side-by-side with featured book
reviews or great SLC articles
relevant to your business.
Community Page ad

$250/mo

ADDED INCENTIVE
Reserve three or more full-page ads to receive one
eNewsletter ad free of charge and a 50% discount on
additional eNewsletter spaces.
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Editorial Calendar, 2018-2019
August/September 2018
The Money Issue
Many of us are raised to believe it’s
impolite or embarrassing to talk very
openly about money. Especially at
a time when school librarianship
as a profession is under siege by
those administrators and governing
bodies without a firm grasp of our
value, raising “the money issue”
can seem uncomfortable, or even
dangerous. This issue will look from
many angles at this conundrum.
Among our many investigations, we
will explore effective strategies for
advocating for the increased budget
you need, including the budget to
fund adequate, qualified professional
and support staff. Authors will also
present field-tested, outside-thebox fundraising ideas, advice for
effective grantseeking, and shoestring
solutions to squeeze the most value
for the learner out of every budget
dollar.
Reservation deadline: 6/15/2018
Artwork deadline: 6/29/2018
October 2018
For Art’s Sake: Your New Best
Collaborators
In our standards- and testing-driven
educational culture, it’s no surprise
that when we seek collaborators, our
first ports of call are typically with our
teachers in English, science, and the
social studies. But when seeking to
build strong collaboration across the
school, we tend to neglect our teachers
in the arts to our students’ detriment.
And in many ways, our visual arts,
music, and theater teachers are among
our most natural collaborators. Like
them, too many of us find ourselves
having to prove and re-prove our own
relevance to core educational goals
and defend ourselves in tight budget
times as more than “enrichment.”
Often, we’re also the only teacher in
our area in a building, or in many
cases, the only specialist serving a
few buildings. Like them, we need to
demonstrate the connection between
our work, standards, and student

learning outcomes, and we can do
this even better together. In this issue,
we showcase exemplary library-arts
collaborations from around the country
and offer practical guidance for getting
going in your own school.
Reservation deadline: 7/20/2018
Artwork deadline: 8/3/2018
November/December 2018

an accessible introduction to current
research and theory around how to
teach complex problem solving to
students as well as practical program
ideas from current practitioners at
all grade levels for meeting these
learning goals.
Reservation deadline: 10/25/2018
Artwork deadline: 11/8/2018

We Lit
With all the leadership opportunities
for us to seize in today’s school
libraries, it can sometimes feel like
good ol’ fashioned reading can take a
back seat. But we shouldn’t feel guilty
if connecting students with great
books is still one of our favorite parts
of the job. Inspiring in our young
people a life-long love of reading, for
both learning and pleasure, remains—
and should always remain—a core
aspect of school librarianship. In this
issue, we let our hair down a little,
relax, and enjoy talking about some
great books and even hearing firsthand from some favorite authors.
We introduce some fresh ideas for
reading promotion, best practices
for developing your collection, and
field-tested examples of collaboration
with classroom teachers that integrate
great recent releases.
Reservation deadline: 8/23/2018
Artwork deadline: 9/6/2018

March/April 2019
Community Connection
Recent polls show more than half
of us live in the same communities
where we were raised. With that in
mind, we ask this month what the
school library’s role is in grooming the
next generation of our communities
and what it means to build “local
literacies,” to be good neighbors,
upstanding citizens, knowledgeable
about local issues, involved in local
organizations, and networked for
success. We explore strategies
ranging from service learning, to
bringing local experts into your
library, to community partnerships
with a broad array of local
organizations.
Reservation deadline: 12/20/2018
Artwork deadline: 1/3/2019

January/February 2019
Think Big: Teaching Students to Solve
Complex Problems
Coding. Game design. Makerspaces.
Genius Hour. Chances are
you’ve introduced, or considered
introducing, at least one of these
ideas into your library program. The
Holy Grail of learning goals behind
all of these trends is the ability for
students to think through and solve
complex problems. “Computational
thinking” and “systems thinking” are
current buzzwords in the instructional
technology space, but we as a
profession are only beginning to
grapple with these concepts. In this
issue, we’ll provide practitioners with

May/June 2019
Making and Inquiry: A Match Made in
Heaven
Makerspaces, where we encourage
students to tinker and explore, are a
natural fit for inquiry-based learning
models. In this issue we take a deep
dive looking at the relationship
between making and inquiry and
how they can work hand in hand to
create authentic, memorable learning
experiences for our students. We
showcase exemplary models from
your peers and provide practical
advice for getting started.
Reservation deadline: 2/21/2019
Artwork deadline: 3/7/2019

MECHANICAL SPECS
mechanical specifications

Materials Required
1. Digital format required. No film will be accepted.
a. PDF files must be high-resolution (300dpi, CMYK color space) and created using
print-optimized settings, including crop and bleed marks.

FULL PAGE (bleed)
9.25 X 11.125

FULL PAGE (no bleed)
8 X 9.875

1/2 PAGE HORIZ
8 X 4.95

1/2 PAGE ISLAND
5.25 X 6.5

1/3 PAGE SQUARE
5.25 X 4.95

1/3 PAGE VERT
2.5 X 9.875

1/3 PAGE HORIZ
8 X 3.3

2/3 PAGE VERT
5.25 X 9.875

b. Native file formats: Adobe InDesign, Illustrator or Photoshop eps, tiff (300 dpi or higher).
Build ads to sizes at right. Extend bleed at least 1/8” beyond page edge for full-page ads.
Use actual font weights and do not apply style attributes to basic fonts (e.g., do not use
the bold or italic buttons to style fonts within the application). No PC fonts or damaged
fonts will be accepted. PC files must be sent as eps or tiff files.
c. Include all fonts, images/scans (eps or tiff only), logos/artwork. Do not nest eps files in
other eps files.
2. The following must accompany the file:
a. Native file with all elements that make up the ad (tiff, eps, and fonts).
b. All printer and screen fonts in separate suitcases, each family in its own file folder.
c. Electronic proofs (4-color when applicable) at 100% with registration/crop marks.
3. Submit ad files electronically via email.
Email ad files to Mary Bagne mbagne@abc-clio.com
4. Incomplete materials and custom service: we reserve the right to adjust sizes if materials
are not provided at the correct size (no proof will be sent to advertiser). Missing or damaged
fonts may be substituted. Mechanicals that require Photoshop work, typesetting, scanning,
repair work, converting disk information to film production of color proofs, or other preparation
will be subject to extra charges. These charges will be billed to the advertiser or its agent
and are not commissionable. Rates for all such work available on request.

Print Publication Layout
Publication trim size: 9 x 10.875” (document size)
Bleeds: Add 1/8” to top, bottom and sides of trim size. (9.25 x 11.125”)
Live matter: 8 x 9.875”. Copy beyond live matter area may be trimmed.

Copy and Contract Regulations
All materials and products to be advertised are subject to publisher’s approval. Cancellations
are unacceptable after the space reservation date for that issue. Insertion orders received after
closing date will be placed on a waiting list for that issue and will be accepted by the publisher
only if space becomes available. Phone reservations must be followed by written orders within
one week or the publisher must decline acceptance. Publisher will not be responsible for
reproduction quality of advertising material that is received late or without a matchprint proof
or does not conform to mechanical specifications. Such ads may be subject to a production
charge. Publisher is required to follow postal regulations on business reply inserts. Advertiser
and/or advertising agency are jointly responsible for payment of all advertising space
purchased. The publisher reserves the right to reject any advertising or to require that the
word “advertisement” appear in any ad. The publication and its agents shall further be held
harmless from any loss or expense resulting from claims of any kind.

WEB BANNER SPECS

SLC ENEWSLETTER
BANNER
800 X 180 PIXELS

COMMUNITY PAGE
SQUARE
276 X 276 PIXELS

Attn: SLC Production Manager | Libraries Unlimited, 130 Cremona Drive, Santa Barbara, CA 93117
www.librariesunlimited.com | Questions? Call us at office 607.264.8236 | cell 607.437.4678

Carl A. Harvey II

Leslie B. Preddy

Rebecca J. Morris

Thank you from our editors! We look forward
to partnering with you.

Libraries Unlimited
130 Cremona Drive
Santa Barbara, CA 93117
www.librariesunlimited.com
(800) 368-6868

To advertise with
School Library Connection contact:

Christopher M. Cohn
Cohn Media Group
Chris@CohnMediaGroup.com
607-286-4022

